—————————————————————————————————————————————————————————————————————————

_________________________________________________________________________

—————————————————————————————————————————————————————————————————————————

_________________________________________________________________________

@ Add section

38%

Total 12,000

Sample 1

Sample 2




Mobile Purchase Intention edit ¢

This chart represents the mobile purchase intention among Canadians in 2015.
Interviewees expressed whether they intended to buy another mobile device or not,
regardless of brand or price. ,;;; ¢
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